
COURSE CODE: THSDIS1

COURSE TITLE: Thesis 1

COURSE DESCRIPTION:

The IBS program is designed to provide students the opportunity to explore a business-related topic,
idea or research interest that extends previous knowledge and broadens experience. The student is
viewed as a consumer of research rather than a practitioner. In consultation with a discipline appropriate
faculty member, the students have the unique opportunity to select a research topic and work
throughout the trimester under the guidance and supervision of a faculty member. In view of the
interdisciplinary nature of the IBS program, the students are given several options: a business plan, a
marketing/service plan, a basic legal research paper, or an "I-Research" paper. The choice of topic is not
tied to the commerce majors and electives the students have taken. A presentation before a panel of
faculty members is required to pass the course.

DEPARTMENT: Decision Sciences and Innovation Department

TEXTBOOK:

• No prescribed text. Guidelines, forms, and templates will be provided in Canvas. This is not a lecture
course.
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REQUISITE EQUIPMENT/MATERIALS FOR THE COURSE:


