
COURSE CODE: PRCMPRJ

COURSE TITLE: Project Based Practicum of MGT

COURSE DESCRIPTION:

This is the project based internship alternatively known as the "client engagement internship" which
Business Management majors, alone or in a group, undertake to assist organizations in the
implementation of specific time-bound projects (project that worth 300 hours of work load). The intern
project managers or project assistants shall be under the supervision of a manager or an assigned
employee of the firm.

DEPARTMENT: Decision Sciences and Innovation Department

TEXTBOOK:

• No prescribed text. An internship kit containing the guidelines, forms, and templates will be provided
in Canvas. This is a practicum (not a lecture course; no other references/readings required.

READING LIST:

• Gray, C. and Larson E. (2006), Project Management: The Managerial Process, McGraw-Hill International
Edition, Singapore.

• Harvard Business Essentials, Managing Projects Large and Small The Fundamental Skills for Delivering
on Budget and on Time (2004). Harvard Business School Press, Boston, Massachusetts.

• Pinto, J. (2007), Project Management Achieving Competitive Advantage, Pearson Education Inc., Upper
Saddle River, New Jersey.

REQUISITE EQUIPMENT/MATERIALS FOR THE COURSE:


