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From the perspective of the study of cultures, communication has two critical functions:  
• Communication is the means by which individuals learn appropriate behaviors and the means 
by which those behaviors are regulated.  
• Communication is the means by which individuals having one group identity interact with 
individuals with other group identities and on a more general level the means by which the groups 
interact with one another as formal groups. 
 
The history of human interactions between groups has been fraught with suffering and death. Can 
there be a more critical time to study intercultural communication? The remainder of this chapter 
is devoted to developing an understanding of communication. Our purpose is not to highlight any 
one definition or model of communication. Rather, the purpose here is to develop an 
understanding of how communication is defined and performed differently by diverse cultures. 
 
It has often been said that communication and culture are inseparable. As Alfred G. Smith (1966) 
wrote in his preface to Communication and Culture, culture is a code we learn and share, and 
learning and sharing require communication. Communication requires coding and symbols that 
must be learned and shared. Godwin C. Chu (1977) observed that every cultural pattern and 
every single act of social behavior involve communication. To be understood, the two must be 
studied together. Culture cannot be known without a study of communication, and communication 
can only be understood with an understanding of the culture it supports.  
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