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Course Title: Marketing Fundamentals 
 
Course Description:  
 
This course covers Marketing as an integrative discipline for business students. Building on the 
previous learnings, emphasis now is on how each of the 4-7 P’s of Marketing contributes to the 
success of the commercial endeavor to answer the needs of each business discipline. Marketing 
Principles will be presented as relevant foundational frameworks that the different business 
disciplines can count on to deliver their profit goals, making marketing principles accountable for 
influencing and directing business strategy. Different real-world scenarios will be presented to 
show that marketing activities complete business plans and humanize the linear disciplines and 
extend analytical horizons. 
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