
Course Code: MADDISC / MARKDIS 
 
Course Title: Distribution Channels in Marketing and Advertising 
 
Course Description:  
 
Marketing Distribution (MADDISC) is major subject that teaches students about the different 
channels in the Philippine context and the best way for fast moving consumer goods to reach the 
shoppers through their route to market. These channels include the f ollowing: sari-sari stores/ 
market stalls, convenience stores, drug stores, grocery, wholesalers and supermarkets. This 
course also teaches students how to develop channel strategies and programs taking the total 
channel role, consumer behavior and channel distribution strategy in consideration. Aside from 
that, this course will also touch on the basic principles of retail marketing and how these concepts 
affect the other marketing mix. 
 
Department: Marketing and Advertising 
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