
COURSE CODE: INNOVTE

COURSE TITLE: Innovations and Technology Management

COURSE DESCRIPTION:

This 3-unit course focuses on how innovation would lead to the identification on high-potential
commercial opportunities, gathering resources such as talent and capital, and managing rapid growth
and significant risks using principled decision-making skills. Moreover, topics on uncovering
opportunities for innovating, building a business model to extract maximum value from your idea and
protecting intellectual proper.

DEPARTMENT: Decision Sciences and Innovation Department

TEXTBOOK:

McGraw Hill Connect Subscription:

• Schilling, M., (Seventh Edition) Strategic Management of Technological Innovation, McGraw-Hill. New
York, USA
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Palgrave MacMillan.

• Chan Kim, W. , Mauborgne, R. (2015). Blue ocean strategy, expanded edition: How uncontested market
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management. New York: Routledge.
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REQUISITE EQUIPMENT/MATERIALS FOR THE COURSE:


