
COURSE CODE: COMSKIL

COURSE TITLE: Communication Skills for Leaders

COURSE DESCRIPTION:

This course focuses on enhancing the communication skills of student leaders from a business
perspective. Speaking, listening and writing effectively in a business context will be covered extensively
by the course since organizational success and career advancement is often linked to outstanding
communication skills.

DEPARTMENT: Decision Sciences and Innovation Department

TEXTBOOK:

McGraw Hill Subscription:

• Business Communication In Person, In Print, Online 10th edition by Amy Newman; Cardon, P. (2020).
Business Communication: Developing Leaders for a Networked World (4th ed.).
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REQUISITE EQUIPMENT/MATERIALS FOR THE COURSE:

• All links to needed materials will be indicated/provided in the syllabus


