
Course Code: ADPRINT 
 
Course Title: Print Advertising and Production Management 
 
Course Description:  
 
ADPRINT is a production class aimed to equip students with the basic skills of creating visual 
communication materials and publications for various Advertising with the aid of software. The 
course values the importance of Graphic Design as a marketing Communication medium. Focus 
will be made on developing effective layouts and how its creative integrity can be preserved 
across the production process towards the point where it reaches the target audience.  
 
Department: Marketing and Advertising 
 
Required text and materials 
 
Digital signage broadcasting : content management and distribution techniques / Lars-Ingemar 
Lundstr Lundstrom, Lars-Ingemar. Burlington, MA : Elsevier/Focal Press, c2008. 
 
Transnational media and contoured markets : redefining Asian television and advertising / Amos 
Owen Thomas, Amos Owen, (1954) New Delhi : Sage Publications, 2006. 
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