
COURSE CODE: MMC520M 

COURSE TITLE: Copywriting MMC520M 

DEPARTMENT: Marketing and Advertising Management  

 

COURSE DESCRIPTION: 

The course explores the fundamentals of copywriting across the various channels of advertising 

which include, but are not limited to namely print, radio, television, and social media. Students 

will learn about the creative process from strategy planning, conception of the Big Idea, all the 

way to execution. Various advertisements shall be analyzed, evaluated, and studied in terms of 

their copy. Students will also brainstorm and create copies for different brands and advocacies 

throughout the duration of the course using appropriate tones and messaging for their target 

audiences in application of learned best practices in copywriting. 
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