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COURSE DESCRIPTION: 

The goal of the Ramon V. Del Rosario College of Business is to form Lasallian Business 

Leaders who are competent, humanistic, nationalistic, and socially responsible change agents in 

business organizations and society, anchored on the Lasallian values of Faith, Zeal for Service 

and Communion in Mission. In support of this goal, this course is about the concepts and 

applications in the fields of strategic Human Resource Management (HRM) and Organizational 

Behavior (HUMANBE). 
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