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COURSE DESCRIPTION: 

This course covers the Principles and Basic Concepts  

of Marketing. Primary emphasis is made on the four basic elements of Marketing (the Marketing 

Mix) - Product, Price, Placement, and Promotion. The concepts as well as its application in 

Philippine industry and market are discussed. Students are encouraged to prepare a simple 

marketing program and develop a hypothetical product for presentation at the end of the term as a 

result of all the class lessons. 
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