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Trade in education services plays a crucial role in economies like Australia, Canada, New Zealand,
UK, and USA. The largest component of trade in education services consists of students who travel
abroad to study. This market is going to grow as international student mobility continues to increase.
The Philippines has been a popular destination for South Korean students who want to study abroad
because English is widely spoken. It offers the same quality of English education at a lower cost.
This paper examines the economic contribution and challenges of the South Korean students in the
Philippines. A marketing strategy to enhance this niche market includes promoting the Philippines
as an ESL (English as a Second Language) destination toward the Korean families as families play
crucial role in deciding which overseas schools to study. Further, this strategy should stress the
Philippine advantage of having English education at a lower cost.
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the largest education market in the world, the Asia-

In 2009, 3.7 million tertiary students were
enrolled outside their country of citizenship
(Organization for Economic Cooperation and
Development [OECD], 2011). This was a
dramatic growth from 0.6 million in 1975. Asian
students represented 52% of the foreign students
studying abroad (Kim, 2010; OECD, 2011). As

Pacific region enjoys advantages in the education
market. In the supply side, it has very competitive
educational institutions that accounted for 40% of
the education market.

China, India, and South Korea are the top
sources of Asian students who study abroad
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(Habermann, Franchet, Carson, Giovannini,
Laurencin & Jackson, 2002). South Korean
students who studied abroad reached 190,000
in 2005, which was a big increase compared to
only 13,000 in 1980 (Bourke, 2000; Kim, 2010).
The Bank of Korea estimated the money spent on
overseas education was approximately USD4.5
billion in 2006 compared to only USD958 million
in 2000 (Kim, 2010). This implies that there is a
booming South Korean education market.

The Philippine Bureau of Immigration (2011)
reported that there were more than 26,000 foreign
students in the Philippines as of August 2011.
Of this number, South Koreans topped the list
followed by the Chinese, and Iranians (Figure
1). The South Korean education market can be
a major income source for Philippine schools
and colleges, especially those who offer English
as a Second Language (ESL) programs. While
the normal flow of foreign students who study
abroad is from developing countries to developed
countries, the entry of South Korean students to
the Philippines is unique as it is from a developed
country to a developing country (Bourke, 2000).

M Iranians
B Chinese

I South Koreans

u Others

45%

Source: Bureau of Immigration (2011)

Figure 1. Top three foreign students in the
Philippines as of August 2011.

South Koreans travel to other countries such as
the Philippines to learn English. They choose the
Philippines because English is widely spoken as
93.5% of Filipinos can speak and understand the

language (Magno, 2010). The Philippines offers
the same quality of English education (when
compared to other English speaking countries)
at a lower cost. The Philippines has an ESL Tour
Program organized by the Department of Tourism,
which includes the study of English, games,
outdoor activities, excursions, and immersions
(“Philippine ESL Tour Program,” n.d.).

Significance of the Study

Trade in education services plays a crucial role
in the economy. The largest component of trade
in education services consists of students who
travel abroad to study (Macaranas & Alvez, 2006).
Foreign students have become a major source of
income for education services. They contribute
to the economy through their tuition and living
expenses. Trade in education services are big
business in Australia, Canada, New Zealand, UK,
and the US (Macaranas & Alvez, 2006). It is
expected that this market will grow over the years
as international student mobility continues to
increase significantly (Findlay & Tierney, 2010).

Research Objectives
This study has the following objectives:

1. to examine the contribution of South
Korean students to the Philippine economy;

2. to examine the challenges faced by South
Korean students in the Philippines; and

3. toanalyze how trade in education services
for the South Korean market can be
enhanced.

Scope and Limitation

Although there are several modes of supply
in trade in education services, this study will be
limited only to Mode 2 (Consumption Abroad).
Mode 2 is the biggest component of trade in
education services. This is where the Philippines
is likely to develop a niche market but this is
where the Philippines is also experiencing a



OPPORTUNITIES IN TRADE IN EDUCATION SERVICES

SUPLICO-JEONG, L. T. & ARCILLA, R. G. 27

decline. In focusing on Mode 2, this study will be
limited only to inflows of South Korean students
to the Philippines. This is because South Koreans
have topped the list of foreign students in the
Philippines. It will not discuss the outflows of
Philippine students who are studying overseas.
To prevent sample bias, this study is limited
to South Korean college students studying at
DLSU-Manila. The results of this study cannot
be generalized for the foreign students studying
in the Philippines.

Methodology

This study used a bilingual questionnaire
in English and Korean. It was pretested to
South Korean students who were enrolled at
DLSU. After pretesting, the questionnaire was
modified. This person-assisted questionnaire was
administered to 254 South Koreans selected using
convenience sampling.

The questionnaire used in this study collected
basic socio-economic information of South
Koreans as well as their pre-departure situation. It
also had 16 items using a 5-point Likert scale that
evaluated their experiences in learning English in
the Philippines.

SAS software was used to analyze the research
data. Factor analysis was performed employing
the principal factor method. Equamax rotation
was used to extract a simpler structure of the factor
pattern matrix.

REVIEW OF LITERATURE
GATS and Trade in Education Services

The General Agreement on Trade in Services
(GATYS) has the following sectors under trade in
services: (1) business and professional services,
(2) communication services, (3) construction
and related services, (4) distribution services,
(5) education services, (6) energy services, (7)
environmental services, (8) financial services, (9)
health and social services, (10) tourism services,

and (11) transport services. These services
can be supplied in any of the following modes
(Habermann et al, 2002):

1. Mode 1 (Cross-Border Trade). The
consumer remains in his country (e.g.
Country A) while the service supplier
remains in his country (e.g. Country B)
as well. Thus, it is only the service that
crosses the border.

2. Mode 2 (Consumption Abroad). The
consumer travels abroad (e.g. Country B)
to avail of the service.

3. Mode 3 (Commercial Presence). The
service supplier sets up an office or a
branch in the consumer’s country (e.g.
Country A).

4. Mode 4 (Movement of Natural Persons).
The supplier from Country B travels to
Country A on a temporary basis to supply
the service.

Figure 2 shows these modes of supply (OECD,
2004). Examples of these modes of supply in
education services are presented in Table 1.

Country A Country B

Mode 1
Consumer \ o The service crosges the border

@ < : Supplier

Mode 2

The consumer goes abroa @ Scrvncc ‘
from A fromA /" supply
Mode 3
Service Foreign E If employed goes to country A Supplier
from A supply \ affiliate ; rlemployee sent by firm from B P

Mode 4
Consumer o Temporary ¢mployment

@ Supplier

Source: Habermann, et al., 2002

Figure 2. Modes of supply in GATS.
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Table 1
Modes of Supply in Education Services

Mode of Supply According to

GATS

GATS Definition

Examples in the Education
Sector

Mode 1: Cross-border trade

-provision of a service across
one’s territory but does not
require the physical movement
of the consumer/supplier

= Distance education
= Virtual education institutions
= E-learning

Mode 2: Consumption abroad

-provision of a service
involving the movement of the
consumer to the country of the
supplier

Students who travel to another
country to enroll in a course/
degree program

Mode 3: Commercial presence

-service provider establishes
or has existing commercial
presence in another country

= [ ocal branch or satellite
campuses
= Twinning partnerships
= Franchising agreements with
local institutions

Mode 4: Movement of natural
persons

Persons travel to another
country on a temporary basis

Professors, teachers, researchers
working temporarily abroad

to provide service

Source: Organization for Economic Cooperation and Development (2004)

Philippine Experience in the Four Modes of
Supply

According to a study on Philippine
competitiveness on education services
(Macaranas & Alvez, 2006), the Philippines
has a limited experience in Mode 1 through
e-learning and distance education, a declining
Mode 2 experience especially in the inflows of
foreign students and a cautious acceptance of
Mode 3. On the other hand, the Philippines has
been very much involved in Mode 4 as teachers,
professors, researchers, and other professionals
leave for overseas jobs.

Philippine Experience in Mode 2 (Foreign
Students in the Philippines)

Figure 3 presents the Commission on Higher
Education (CHED) statistics showing a decline

in the enrolment of foreign students from the
1990s to 2001(Macaranas and Alvez, 2006).
This decline was due to Executive Order 423,
Series of 1997 which banned the conversion of
non-student visas to student visas (Asis, 2008).
This rule was relaxed in 2000 when Executive
Order 423 was replaced by Executive Order 285,
which provided for the conversion of tourist visa
category to student visa or issuance of Special
Study Permit. A Special Study Permit is issued
to foreign students in elementary, high school or
non-degree courses.

While the number of foreign students taking
college courses declined, the number of foreign
students taking short-term educational programs
has been significant in recent years (Asis, 2008).
This has led the Bureau of Immigration to
introduce the Visa Issuance Made Simple, which
aimed to hasten the processing time for visa
issuance on January 14, 2008.
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Figure 3. Enrolment of foreign students in the Philippines.

Mode 2 is very much affected by the Philippine
policy that foreign students should be given
limited slots in every Higher Education Institution
(HEI). This should not exceed 10% of the total
enrolment in that institution (Macaranas & Alvez,
2006). Further, the standard admission eligibility
credentials for foreign students should include
the following:

1. Acceptability of prior education and
institution where the basic education was
obtained in consultation with CHED

2. Acceptable scores in the College Admission
Test.

3. Authenticated Birth Certificate

4. Letter of Reference/Recommendation

5. English Proficiency as indicated in the Test
of English as a Foreign Language (TOEFL)

6. Certificate of Good Moral Character/
Personal History Statement signed by
Principal or Guidance Counsellor

7. Passing grade normally 2.0 Grade Point
Average or approximately 80%

Foreign students can only study in schools
accredited by Federation of Accrediting

Associations of the Philippines, CHED or the
Bureau of Immigration. They represent a meager
0.2% of domestic enrolment compared to those of
Australia, Canada, and US (Macaranas & Alvez,
2006) as shown in Figure 4. The limited number
of foreign students in the Philippines can be due
to the following barriers:

1. The Philippine Constitution provides that
foreigners shall comprise no more than
a third of the student population in an
educational institution.

2. The Philippine Immigration Act of 1940
requires that a foreigner who wants
to seek entry to the Philippines as a
student must be at least 18 years of age,
has sufficient means for his education
and support in the Philippines, must
pursue a full course of study higher than
high school, and must be at a school
authorized to accept foreign students by
the Bureau of Immigration.

3. Foreign students are also not allowed to
engage in employment without having
secured the consent of the Bureau of
Immigration.
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Figure 4. Foreign students as percent of domestic enrolment.

4. TIssues relating to the recognition of prior
educational qualifications and transfer
of credits likewise count as some of the
obstacles to the entry of potential students
from other countries.

It is said that a conservative estimate of a
student’s expenditure annually is USD18,000 or
P774,000 (if exchange rate is USD1: P43) per
year on fees and living expenses (Macaranas
& Alvez, 2006). The Bureau of Immigration
(2011) reported that the revenue generated from
foreign students’ fees reached P54 million in
2011 compared to P42 million in 2010. This
implies that an increase in foreign students in the
Philippines will increase the country’s revenues.

CONCEPTUAL FRAMEWORK

Figure 5 shows the model for trade in education
services (Bourke, 2000). Bourke’s model was
designed for medical students who want to
study overseas. The model has been revised
to exclude two factors: scarcity of places
and funding, as these are specific to medical
students. These factors are not relevant to this
study as the respondents had several choices
where to pursue their studies. Further, their

studies are privately funded, either by themselves
or by their families.

The three circles represent the nation,
university, and services. The nation is the host
country while the university is where the student
will undertake his studies. Education is a service
good.

Information is the common variable among
the three circles in the model as information will
affect the volume of trade in education services.
The efforts of the university and the nation to
promote education services can direct students
to go to that particular university and nation.
Austrade’s aggressive marketing campaign
coupled with Australian universities’ promotional
efforts resulted to increase in foreign students in
Australia (Bourke, 2000). Foreign students in
Australia increased from 93,722 to 190,606 in
2000 and, education exports comprised 11.7%
of total Australian exports in services versus
3.5% for the US and 3.2% for the UK (Tangas &
Calderon, 2004; Saner & Fasel, 2003).

Technology will also influence the volume
of trade as the information that will encourage
students to decide where to study has to be
communicated in the most effective way that will
transcend cultural barriers (Bourke, 2000). Thus,
this is found in the overlapping segment between
services and university.
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Figure 5. Determinants of international trade in education.

The university’s organizational culture,
especially its dealings with foreign students,
can also affect the entry of foreign students.
In DLSU-Manila, the organizational culture is
favorable to foreign students. This is because
there is an International Center, an office
which helps foreign students with their Special
Study Permit from the Philippine Bureau of
Immigration. Further, it has the following
programs: orientation for new foreign students,
educational trips, seminars on effective study
habits, international coffee hour, and awards for
outstanding international students.

Resources and capabilities are found between
the overlapping segment of nation and university.
A university in the US is likely to have more
resources and capabilities than a university in
the Philippines because it is based in a developed
country. Foreign students in Ireland identified
the friendliness of the Irish people as a positive
feature of their stay in Ireland (Bourke, 2000).
Thus, this is an example of a national resource that
became an important resource for the university.
Resources will also include the university’s
networks or academic linkages. Further, resources
and capabilities will include the university’s
efforts to attract foreign students from handling
a query to maintaining contact with them when
they return to their respective countries.

Reputation is found between nation and
university. Foreign students are likely to be
influenced by the reputation of the nation and

the university. Like any service good, education
service providers are judged by their reputation
(Bourke, 2000).

Government policies of the home and host
countries are likely to influence foreign students
when they decide where to study.

FINDINGS
Respondents’ Profile

Among 254 South Koreans interviewed,
52.36% of the respondents were females. Most
of them were taking a four-year course in DLSU-
Manila (Table 2).

These students are exposed to DLSU-Manila’s
organizational culture of La Sallian achievers
for God and country. DLSU was ranked 71* out
of 77 in Asiaweek’s ranking of schools in 2000
(Macaranas & Alvez, 2006). Other universities
which made it to the list were UP (ranked 48%),
Ateneo De Manila University (ranked 72"9),
and UST (ranked 74™). Asiaweek used the
following criteria in ranking these universities:
1. academic reputation, 2. student selectivity, 3.
faculty resources, 4. research, and 5. financial
resources. It can be gleaned from the ranking that
these schools have an organizational culture that
encourages academic excellence and research.
Likewise, these schools have good resources and
capabilities. As foreign students want to study in
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Table 2 Table 3

Type of ESL Student Length of Stay in Philippines
ESL Type Number | Percent Years Number Percent
Taking ESL during 0 e Less than 1 15 5.91
school break : 1 1 4.33

: 2 37 14.57

Taking a regular co}:ege 185 7 83 3 43 16.93
course in a university 4 62 2441
Taking English to be 19 748 5 24 9.45
used in a particular field : 6 16 6.30
Others 19 7.48 7 43 16.93
No Answer 11 4.33 No Answer 3 118

the best schools, this organizational culture can
attract foreign students.

Asiaweek’s ranking of Philippine schools in
the top 74 schools in Asia implies that Philippine
schools and the country have a good reputation
in education services.

Sixty-two respondents have stayed in the
Philippines for four years (Table 3). If each
respondent spent USD 18,000 a year, then a student
who stayed for four years to take a college course
spent USD72,000 (Macaranas & Alvez, 2006).

The Bureau of Immigration (2011) reported
that there were 11,612 South Koreans who were
in the country as of August 2011. If each will
spend USD18,000 a year, this will be about
USD209,016,000.00 per year (or P8,569,656,000/
year using the exchange rate USD1: P41).

Family members accompany most of the
respondents (67.72%) during their stay in the
Philippines. Of the 172 respondents who were

Table 4
Nuclear Family Members with Respondents

accompanied by their nuclear family members,
111 of them were accompanied by their mothers
while only 78 were accompanied by their fathers
(Table 4). During the researcher’s interviews,
most of the respondents replied that their mothers
influenced them to study in the Philippines and
their fathers have remained in South Korea to
earn the money to be remitted to the Philippines.
The Korean nuclear families play crucial roles
in the choice of foreign universities. They tend
to accompany foreign students in their stay in
foreign countries. This implies that the expenses
of the Korean student and his family in the host
country are likely to increase. This will boost the
host country’s revenues.

Promotional campaigns on education services
should be targeted towards the Korean nuclear
families. Family themes should be used (Nickerson
& Moisey, 1999; Pritchard & Morgan, 1998; Pike,
2007).

Mothers Fathers

Sisters Brothers

Without Mothers 61

Without Fathers 94

Without Sisters 103 Without Brothers 116

With Mothers 111

With Fathers 78

With Sisters 69 With Brother 56

Total 172

Total 172

Total 172 Total 172
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Table 5

Extended Family Members with Respondents in Philippines

Aunts Uncles Grandparents
Without Aunts 144 Without Uncles 151 Without Grandparents 163
With Aunts 28 With Uncles 21 With Grandparents 9
Total 172 Total 172 Total 172
Table 6
How Did You Learn About the Philippines?
Number Percent
RP Embassy in Seoul 6 2.36
Family 131 51.57
Friends 81 31.89
Students’ Fair in South Korea 20 7.87
Others 8 3.15
No Answer 8 3.15

Respondents also reported the presence of
extended family members (Table 5). There are 28
respondents who are in the Philippines with their
aunts, 21 respondents with their uncles, and nine
are with their grandparents. Living with their
extended family members is true for most Asian
and Hispanic families (Peter & Olson, 2009).

Results also showed that 52.82% of the
respondents learned about the Philippines through
their family (Table 6). Neither the internet nor
student agencies, as in the case in other research
studies (Malgras-Serra, 2009), were relied upon
when South Koreans decide where to study
overseas.

It should also be noted that 81 respondents
learned about the Philippines through their
friends (Table 6). During interviews with
respondents, it was revealed that these friends
were former students from the Philippines. This
implies that satisfied foreign students are best
advertisements for the Philippines as a country
where to study. Testimonies from these foreign

students can be used to promote the country.
Joint efforts between the universities and the
government to relay this information to the
South Korean target market can further promote
education services.

The universities and the Philippine government
should sustain efforts to join the education trade
fairs in South Korea. This can be further enhanced
by a website in Korean that shows that education
services in the Philippines are excellent and
affordable. Advertisements in Korean in popular
websites such as Naver can also used to promote
the Philippines. These advertisements can be
targeted towards the family as it is a major social
factor in deciding where to study overseas.

Forty-four of the respondents have an average
monthly family income in the range of USD7001-
8000 (Table 7). If each student is likely to spend
USD18,000/year (Macaranas & Alvez, 2006),
the respondents’ income profiles imply that they
have the financial resources to pay for educational
services.
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Table 7
Average Monthly Family Income

Income in US Dollars Number Percent

Table 8
Do You Receive Remittance from South Korea?

Remittance from

Number Percent
Below 500 8 3.15 South Korea
Yes 150 59.05
501-1000 5 1.97 No 95 3740
1001-2000 14 5.51 No Answer 9 3.54
2001-3000 25 9.84 Total 254 100
3001-4000 34 13.39
Table 9
4001- 2 .
001-5000 0 7.87 Monthly Remittances in US Dollars from South
5001-6000 20 7.87 Kored
6001-7000 27 10.63
7001-8000 44 17.32 Amount Number Percent
8001-9000 23 905 Below 500 82 54.67
501-1000 39 26.00
9001 and above 12 4.72 1001-2000 15 590
No Answer 22 8.66 More than 2000 14 5.51

While foreign education is a product used
solely by the student, family funds are used
to purchase this. Majority of the respondents
received remittances from their families in South
Korea to finance their education (Table 8). Only
95 respondents finance their education with
individual funds. All respondents used private
funds to finance their education.

Of the 150 respondents receiving remittances
from South Korea, 33.47% receive a monthly
remittance of below USD500 (Table 9). This
supports studies that show that the cost of
living in the Philippines for those studying
English is USD350-USD500 a month (“Study in
Philippines,” 2011). This presents evidence that
the competitive advantage of the Philippines for
education services will be its competitive price.
Thus, the Philippines should adopt this positioning
advantage.

Using factor analysis, the 16 items that
encouraged respondents to study in the Philippines
were grouped into four factors (Table 10).
These factors were Course Content, Facilities
and Teachers (F1), Philippine Environment
(multicultural environment, hospitable Filipinos,

peaceful country, warm weather, four hours
away from South Korea, and presence of Korean
establishments) (F2), English Advantage (better
job, travel overseas, and global language) (F3),
and Cost and Practice Opportunities (F4). Of
these 16 items, respondents ranked the item
on “English is a global language” as the most
important factor that encouraged them to study
in the Philippines.

Results also showed that respondents who have
more family members staying with them in the
Philippines tend to have higher satisfaction level
for F2. This implies that South Koreans gravitate
towards the family. As consumers, one of the
social factors that will influence their behavior
will be the family. Thus, media communications
should target the family especially their parents
as they decide where their children will study
overseas.

Respondents who have stayed longer in the
Philippines tend to have higher satisfaction level
for F2. This implies that there should be concerted
efforts between the university and the Department
of Tourism to make the stay of foreign students
worthwhile so that they will stay longer.
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Table 10

Factors Encouraging Respondents to Study in the Philippines

Item Factor An.alysis Mean Rank
Grouping
English is a global language. F3 4.27 1
I can get a better job. F3 3.85 2
English makes it easy to travel overseas. F3 3.75 3
Knowledgeable teachers F1 3.69 4
Conducive school facilities F1 3.56 5
Cheaper to study in Philippines than Singapore, etc. F4 3.54 6
Cheaper to study in Philippines than in South Korea F4 3.50 7
Satisfactory course content F1 3.43 8
Opportunities to practice everywhere in Philippines F4 3.38 9
Teachers motivated me to learn. F1 3.35 10
Multicultural environment F2 3.21 11
Hospitable Filipinos F2 3.08 12
Near South Korea F2 2.88 13
Presence of Korean establishments F2 2.62 14
Peaceful F2 2.60 15
Warm Weather F2 2.25 16

Schools in the US charge foreign students
higher tuition fees. DLSU-Manila charges the
same tuition fees to local and foreign students.
Thus, studying in the Philippines is affordable.
Aside from using competitive price as an advantage
for the Philippines, competent teachers (ranked 4™
out of 16 items) and encouraging teachers (ranked
10™ out of 16 items) can be another competitive
advantage. These competitive advantages can
be in the media materials in promoting the
Philippines.

Ratings for F1, F2, and F4 imply that
respondents were satisfied with resources and
capabilities. F1 referred to university resources
and capabilities such as teachers, facilities, and
courses while F2 and F4 referred to national
resources and capabilities such as cheaper costs,
opportunities to practice English everywhere,
multicultural environment, hospitable Filipinos,
presence of Korean establishments, and peaceful
environment. It should be noted that a significant
number of South Korean students did not like the

hot weather in the Philippines. This had the lowest
ranking and a mean score of 2.25. The weather
along with loneliness, cross-cultural adjustment,
safety, traffic, transport, the inability to understand
Tagalog as some professors speak Tagalog in
classes and the Filipino accent in speaking English
were the responses of South Korean students when
asked what they did not like in studying in the
Philippines. This imply that a student counsellor
for foreign students or a Center for Foreign
Students can be included as part of the university’s
resources and capabilities. Counseling services
for foreign students is important to identify any
problems as promptly as possible (Bourke, 2000).

Two hundred forty-six respondents or 97%
did not have a pre-departure orientation before
coming to the Philippines. Only four respondents
had pre-departure orientation organized by the
Filipino school representatives. This implies that
there should be joint efforts by the universities
and the Philippine government to promote
the country’s education services through pre-
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departure orientation and education fairs. There
is also a need to review the existing government
policy where foreign students are given limited
slots in tertiary education. To boost revenues
from foreign students, the government policy that
foreign students should not be more than 10% of
the total enrolment in tertiary education should be
liberalized if the Philippines will be a competitive
education services provider in Asia.

CONCLUSION

The Bureau of Immigration records show that
South Koreans have topped the list of foreign
students in the Philippines. South Korean students
have contributed to the Philippine economy
through their tuition fees and living expenses.
If each will spend a conservative estimate of
USD18,000/year/student, this is about USD72,000
for four years that they will be in the Philippines
should they pursue a college course. Considering
that most respondents are accompanied by their
families, this expense is likely to increase. The
South Korean market can be a market niche for
the Philippine educational services.

Aside from the weather, language, and cultural
adjustment, the respondents faced challenges in
safety, transport, and traffic. In the universities,
they faced challenges in the mixed use of Tagalog
and English (Taglish) in classes and the Filipino
accent in speaking English. The universities can
have a student counselor for foreign students who
will help them adjust to these challenges. As part
of the university’s resources and capabilities,
teachers can be encouraged to use English
as the medium of instruction when there are
foreign students. The Philippine government
can also improve their resources and capabilities
to improve transport, traffic, and safety in the
country. Further, the government can relax the
policy of giving limited slots to foreign students
in tertiary education.

The top five reasons that encouraged the
respondents to choose the Philippines were
knowledgeable teachers (F1), conducive facilities

(F1), competitive cost (F4), satisfactory course
content (F1), and encouraging teachers (F1).
Competent teachers and competitive price should
be the Philippine competitive advantage to attract
the South Korean education services market.
Media campaign to promote educational services
can be targeted towards the family. As a social
factor, the South Korean family is crucial in
choosing educational services.

Respondents who have stayed in the Philippines
for a longer time tend to have higher satisfaction
level. Thus, the universities and the Philippine
Department of Tourism can have concerted efforts
to make the stay of foreign students worthwhile.

Future studies can include cost comparisons
of studies in Singapore, Malaysia, and so forth.
It can also consider other nationalities (Chinese,
Japanese, etc.) and find out their reasons in
choosing some universities and countries for their
studies.
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ANNEX 1

Survey Form

August 18, 2010

Dear Respondent:

I am interested to know how you will assess Philippines as a country where to learn English as a
second language. [ will appreciate it very much if you can take time to answer this questionnaire. Please
fill up the blanks or write X on the boxes corresponding to your answers. There are no right or wrong
answers. We want your honest opinion. Your answers will be kept confidential. Kamsahamnida.

Dr. Luz Suplico-Jeong
Marketing Management Department, De La Salle University-Manila
Telefax: 632 5671539 Email: suplico@yahoo.com or luz.suplico@dlsu.edu.ph .Mobile 09189125960

Basic Socio-Economic Information (7] 21 %] A}8})

1. Name (°] &)

2. Age (Ho])
Sex(“d"¥) Female () Male (&)___

3. Address in Philippines (Z 2] A T24)

4. Addressin S Korea (3t=154)

5. Highest Educational Attainment. Please check one only.( &2, slubit gal 54 Q)
College (W)
Graduate Studies(t g &)
If you are a graduate student, please check if Masteral/MBA Level____ or DBA/Ph.D. level

6. Name of School in the Philippines (Z ] ¥ &+l)

Course (213)
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10.

11.

12.

Please check one only:
| am taking ESL only during my school break in S Korea (4}+= gF=13}7]
4L skt k)
| am taking a regular course in a university or in an international school (L} o 8}l B+
Astarel A 7141 gol s AL k).
I am studying English to be used in a particular field (e.g. medicine, nursing, golf, etc.)
Other option. Please specify (7] E}, 74| 4 ©. &2 A g 3] =4 &

Y
off
2
m

S

—

=)

¢

H

Who is/are the family members that are with you in the Philippines?

mother (3 7}) _ father(ohml)  aunt(°]®) _ uncle (3<) _ sister (914,74,
) ___ brother (3,21 %4 )  grandparents ( &1, ol A] )

no family member in the Philippines (Z & d o] AF3l= 7159 gla.)

EOE_/\

o=

Just for classification purposes, can you tick off your average monthly household income?
(AerFgow, dof dugyr /HraSd tg A3 FAAHU)

below USD500

USD501-USD1000_
USD1001-USD2000
USD2001-USD3000
USD3001-USD4000
USD4001-USD5000
USD5001-USD6000
USD6001-USD7000
USD7000-USD8000
USD8001-USD9000
USD9001 and above

Exchange Rates as of August 3, 2010: USD1.00: P45.10. USD1.00= Korean Won 1,170

Do you receive monthly remittances from South Korea? (3t=roll A g &&=S W5 71?)
__Yes ___ No. If yes, please check one: below USD500 USD501-USD1000
USD1001-USD2000___ More than USD2000

How much do you spend monthly in US dollars? (€2 2 gt ol drl} 14 71?)
below USD500 USD501-USD1000 USD1001-USD2000__ More than USD2000

How long have you been in the Philippines? (& vt ] o AFsA5U7H?)
___less than a year ___1year 2 years ___ 3years 4 years _ 5years
6 years more than 6 years

Pre-Departure Situation (5271 4}3})

How did you learn about the Philippines as a country where you can learn English?

8JA})__ Philippine Embassy in Seoul(5=3F ] AthAFY)  Family

(7}=F)__ Friends (%1) Students’ Fair in S Korea Others.

Please specify. (V1EF S A AL gare= gy
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Please check your mode of entry to the Philippines: (Z 2] ¥ =3 ol th3] | A 374 Q)
Student(gAY) tourist(®J & #}) __ others .Please specify.
(1eteS TAAR] §HEE =YY

How much did you spend in going to the Philippines? Please use US Dollars
CEEEFPCE Ry B R Er BT L
Passport (34) Visa(W|#h)
Airfare (&3 %) Others.Please specify.

(1EE-& FA A GRF-eE Yy

EE
L
_ﬁ

2
2
(g
M
2
2,
»
:

rok
ax

Did you face any pre-departure problems? Yes  No__ . (&%
At a?)

if yes, please check: (FFeFAthH A A3l 4] )

Visa(R]#})_ Ticket(&¥ @) Lack of funds(AH=5-F)_

Others. Please specify

CIEEE PAH GATgEgUL)

Did you receive any orientation prior to coming to the Philippines? Yes_ No ___ If yes, what
did you learn ?
(2 211714 e o] d oA Qe ? vkek Itk A, 318 vl -$-4114.8.?). Who gave
the orientation? __ Philippine Embassy in S Korea ___ Philippine School Representative
Others. Please specify.

Evaluation. Please indicate the level of agreement that most accurately reflects your opinion
about learning English in the Philippines by encircling the appropriate number: 5 StronegAgree, 4
Agree, 3 Neutral, 2 Disagree and 1 Strongly Disagree. (7 sA . ZE A A G E w5

Aol thal ve) A5 14 e ASS ukdate], Zhabe] B Sabol Elﬂ}ﬂlé— SHTW
FA S FA 8L 5.1 5 o] g 4. 5 o] gt 3 HE 2. 595HA °“‘D‘r 1. 15 &2l abA] &=t})

Courses, Facilities and Teachers

1.

The content of the course(s) are satisfactory. (ulS-3}74 ol TF=3Ht})

Strongly Agree 5 4 3 2 1 Strongly Disagree
2. The school facilities are conducive to learning. ( StxA]Ad o] vj$-=d] =& Ft}.)
Strongly Agree 5 4 3 2 1 Strongly Disagree
3. The teachers are knowledgeable. (XA d &5 o] o) tfs] 2 <t gt}
Strongly Agree 5 4 3 2 1 Strongly Disagree
4. The teachers motivated me to learn. (A HEE°] U= w]9-= Aol s 575 st}
Strongly Agree 5 4 3 2 1 Strongly Disagree
Philippines
5. | like studying English in the Philippines because it is cheaper than studying in S Korea. (L}

Foll A ol st ARY deddA doleitsts Aol o nl&eo] A7 7] Wil
Qe el A T3 NS HEah)
Strongly Agree 5 4 3 2 1 Strongly Disagree
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6. | like studying English in the Philippines because it is cheaper than in other countries (e.qg.
Singapore).
(T2 YA Golishs Ann Adea JojFRsi o] njgo] A7 uid
Belpol A FReks AL HEar))
Strongly Agree 5 4 3 2 1 Strongly Disagree

7. llike studying English in the Philippines because there are opportunities to practice it everywhere
ML golE & = A 7135 7HE = 7] wiigel Zejdol A goleitsie Ae
/ﬂ_@__?}—]:]- )
Strongly Agree 5 4 3 2 1 Strongly Disagree

8. |like studying English in the Philippines because of its multicultural environment.
(CHe sk AbEE o] 84 wiitol ZejdolA dofgitahs A d3ein)
Strongly Agree 5 4 3 2 1 Strongly Disagree

9. Ilike studying English in the Philippines because of hospitable Filipinos.
(Zer Welw Alers e, elwel A Jol i AL Mo eth)
Strongly Agree 5 4 3 2 1 Strongly Disagree

10. I like studying English in the Philippines because it is peaceful.
(F3F7]uol, A A JojFHales AS AEgi))
Strongly Agree 5 4 3 2 1 Strongly Disagree

11. 1 like studying English in the Philippines because of its warm weather.
(X7 wh5ee7] o Zoll, Dol A ol g itshs AS Ao g
Strongly Agree 5 4 3 2 1 Strongly Disagree

12. 1 like studying English in the Philippines because it is only 4 hours away from South Korea by
plane.
(ol X Welw o2 vl @ 7] & BFa 4417) ol 2257 ek7) Wikl BelHol A Jol g st
A& At
Strongly Agree 5 4 3 2 1 Strongly Disagree

13. | like studying English in the Philippines because there are Korean establishments such as
restaurants, groceries, Internet café, etc.. (3t=r3214, PCH, vlE T3 22 oy AEE09]
@) wel, Aol A o] g AL Fohah)
Strongly Agree 5 4 3 2 1 Strongly Disagree

Why Study English

14. 1 like studying English because | can get a better job.
(7 o e 4GS AR5 7] wE, Gol TR AL Folat))
Strongly Agree 5 4 3 2 1 Strongly Disagree

15. 1like studying English because | want to travel overseas.

(e AAAE elaeta 417] g, gof TRate Ag Fobainh)
Strongly Agree 5 4 3 2 1 Strongly Disagree
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16.

17.

18.

| like studying English because it is a global language.
(o7t A B0l0]7] wie] Jo & wj o= A& Foldth)
Strongly Agree 5 4 3 2 1 Strongly Disagree

What do you like about studying English in the Philippines?
(B RAA FRHE g0l thaf Folo] F5I7t?)

What don’t you like about studying English in the Philippines?
(Aol Fof g8k Aol tisf F-olo] AFU7R?)

After Completing Your English Studies
(o] gof FH-E vkl Fof )

Do you plan to live in the Philippines after completing your English studies?
(2] Gojei-8 np2l ol elwol A o 4 A5 o] g oL 7}?)

Yes No

What recommendations can you give to the S Koreans who want to study English in the Philippines?
(ReRAeIA Fo FHE s dolate @A) ofE L wE RS HFAALTUA?)

You can write additional comments that you may have in the space below:
(oF L) 71 EF FAh A9l o) AG 225 gl Th)




