MASTER OF SCIENCE IN MARKETING (MSM)

(FOR AY 2017 - 201Q)

LIST OF ELECTIVES

MKG525M
Applied Marketing
Research
(3 units)

MKG705M
E - Commerce
(3 units)

MKG707M
Special Topics in
Marketing
(3 units)

MKG708M
Industriat & Services
Marketing
(3 units)

MKG701M
Total Customer
Management
(3 units)

UNIVERSITY PRECOURSEWORK MS MARKETING PROGRAM PROPER
REQUIREMENTS 15 units 36 units
ENG501M FOUNDATION CORE ELECTIVE
Advanced Technical QAK§55|01 Mf COURS.ES COURS.ES COUR.SE
Writing 1 (Business rinciples o 12 units 12 units 6 units
Writing content) Warketing
(3 units)
MKG
COB505M MKG621M Electives
ENG502M MKG502M Methods of Research Integrated Marketing (6 units)
Advanced Technical Business (@urits) Communication 2 courses
Writing 2 Organization (3 units) see right
(if Advance Technical Management
Writing 1is < 3.0) (3 units)
COB507M
Statistical Analysis
for Business MKG692M
Research i i
; Pricing Strategies
SPS5000 MKG503M (3 units) (g units) °
Freshmen Orientation M'\a/'::;:tr':gm CULMINATING
(3 units) REQUIREMENTS
MKG613M
Product MKG612M
COLLEGE Management Management of
3 units Marketing Channels Written
REQUIREMENT (3 units} @unts) Comprehensive
Psychology Exaw&aztion
3 units
COB5000 &2 nits) ( !
Foundation of
La Sallian Business MKG614M
; MKG504M
Leadersh
o Consumer Issues Marketing Strategy &
. & Behavior and Practice
Sociology (3 units) (3 units)
Note: Students may be exempted from (3 units) T,.IVIKG\BNMtM
Advanced Technical Writing1 & c(esels:mitr;)mg
Advanced Technical Writing 2.
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DR. EMILINA R. SARREAL
Vice Dean, Research and Graduate Studies
RVR College of Business

MKG622M
Public Relations
Management
(3 units)

Note: For non-business graduates:
MKG501M (Principles in Marketing)
MKG502M (Business Organization Management )

Check undergraduate studies for:

Psychology
Sociology

MKG633M
Sales & Sales Force
Management
(3 units)




