MASTER OF MARKETING COMMUNICATIONS (MMC)

LIST OF ELECTIVES

(FOR AY 2017-2018)
MMC590M
Advertising
UNIVERSITY PRECOURSEWORK MS MARKETING COMMUNICATION PROGRAM PROPER Production
REQUIREMENTS 15 units 36 units (3 units)
FOUNDATION CORE ELECTIVE
ENGSO1M MKG501M COURSES COURSES COURSE MMCS42M
Advanced Technical Princibles of 12 units 12 units ¢ Electrgnic Digital
Writing 1 (Business "za‘?:&ﬁz o 8 units Matketing
Writing content) & units)g (3 units)
COB505M MMC530M MmMC
Methods of Electives MMC670M
ENGE02M MKG502M Research Advertising (9 units) Even:z:I Marketin
Advanced Technical Business (3 units) (3 units) 3 it 9
Writing 2 Qrganization 3 coufses (8 units)
(if Advance Management I see right
Technical Writing 1 (3 units)
is <3.0) COB507M MMC550M
Statistical Analysis Account
for Business MMC544M Management
SPS5000 MMC501M ek i gl (3 units)
Freshmen Introduction to (3 units)
Orientation Marketing
Communications MMC538M
(3 units) Public Relations
MMC520M (3 units)
L R i Salen Erometoh MMCB00M
3 i
REQUIREMENT (3 units) (3 units) Marketing
Communication
Psychology Campaign e o
COB5000 3 unit (3 units) Special Topics
Foundation of (3 units) with (3 units)
La Sallian Business COB998M
Leadership MMC525M Final Defense
Visualization & MMC502M without proposal
Art Direction Strategic Planning
i (3 units) (3 units) MMC640|\I!
Sociology Personal Selling
Note: Students may be exempted (3 units) (3 units)
from Advanced Technical Writing1 &
Advanced Technical Writing 2.
MMC660M
Direct Marketing
(3 units)
Note: For non-business graduates:
MKG501M (Principles in Marketing)
MKGS502M (Business Organization Management )
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